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Existing food delivery apps primarily cater to adult preferences, neglecting the 
specific needs and desires of children.

The Problem

Parents face challenges in finding suitable and appealing meal options for their children, often leading to mealtime frustrations and  unhealthy 

choices.  Current challenges with ordering food for children are often:

• Limited kid-friendly meal options:  Difficulty for parents in finding healthy and appealing meals for their children.

• Lack of nutritional information:  The abundance of unhealthy options on many food delivery platforms can make it challenging for parents to 

ensure that they are making nutritious choices.

• Allergy Concerns: Parents of children with food allergies may find it difficult to navigate online menus and ensure their child's safety.

• Packaging Concerns: Ensuring that food arrives at the right temperature in safe and spill-proof containers, for picky eaters.

These challenges highlight the need for food delivery platforms to offer more kid-friendly options.
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Altough Zomato has a ‘Healthy’ and ‘Everyday’ feature, there is no tab or filter focusing specifically on kid friendly meals.  

Zomato recently introduced a new ‘Healthy’ feature that suggests “healthier options” when customers select food items. For instance it will suggest 
roti, instead of naan, and if you are hovering over a dessert, it would suggest low calorie options. 
Zomato ‘Everyday’ feature will bring customers closer to home where Zomato food partners collaborate with the home-chefs, who design each recipe 
with love and care to serve users home-styled, wholesome food at the best prices within minutes.

So, I decided to design this concept feature imagining how Zomato could be 
tailored for kids’ meals.

"The evolution of children's dining experiences reflects a profound understanding of the holistic development of young consum ers, encompassing not 
only nutritional requirements but also their cognitive and sensory development."

Dr. Emily Parker, Nutrition Specialist

The Problem
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Introducing Zomato ‘Junior’

A small feature concept showing how Zomato can 
build greater engagement from already existing user 
base of young professionals by expanding its 
services to cater to the needs of young consumers 
between ages 3 and 12 years.  
The ‘Junior’ feature update should empower users 
to become efficient and confident caregivers by 
providing them with reliable information and 
appropriate filters enabling fast decision making.
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Approach
I divided up the process into user research, 
strategy and design. Research allowed me 
to talk to target users, study existing 
solutions and figure out the problem. For 
strategy, I focused on value additions of the 
feature and the exact functionalities. This 
led me to the design phase, where I iterated 
through the process of wireframes, 
prototypes and user testing.

I started with the Delivery vertical first, 
then finally moved on to the Dining vertical.

My role
This feature concept is an individual project 
and I was involved in all aspects of 
Research, Ideation, Design and Testing.

• Define personas, create user journeys, 
empathy maps, identify pain points

• Define problem statement, goals and 
conduct competitive audits

• Design site map, outline user flows
• Conduct User testing
• Visual design of wireframes, low-fi and 

hi-fi prototypes.

Duration: 2 weeks from 26th August till 9th 
September 2024

Study overview

Goals
• Understand the challenges users face 

when ordering food online for children 
using Zomato app.

• Understand the challenges users face 
when discovering eateries to dine in 
with children.

• Explore children food and dining 
preferences and requirements.

• Identify user needs and pain points 
related to kid friendly eateries and 
explore solutions.

• Design a user friendly, intuitive, 
uncomplicated feature to delight the 
users.
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Discovery

What is a Kid friendly meal?
I started my research with trying to figure out what constitutes a kid friendly meal.

I found that age group for a kid's meal typically ranges from around 3 to 12 years, encompassing the early childhood years and extending 
into the pre-adolescent phase.

Specific Guidelines for Children's meals in the F&B industry:

When designing children's meals, F&B establishment should consider factors such as nutritional balance, allergen awareness, and the 
inclusion of engaging elements to enhance the overall dining experience for young patrons.
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Discovery

What is a Kid friendly space?
As an extension, I also wanted to explore and understand about the ideal kid friendly space or restaurant experience.

When designing a kid-friendly space, it is important to consider safety, comfort, and fun activities that will entertain the kid s while they wait 
for their meals. This means considering accessibility, comfortable seating options, bright colors, fun decorations, and age -appropriate 
activities. Most importantly, parents should be able to supervise their kids easily while having enough room to move around f reely.

These are a few practical ideas that big names in the restaurant industry have implemented to make their establishments more kid-friendly:

• Atmosphere and Design- Consider all safety aspects, including potential hazards, such as slippery floors or sharp edges, unsafe staircases, 
no loose wires or unsupervised electrical gadgets etc. Provide necessary equipment like high-chairs with booster seats, soft seating, 
childproof environment and forgiving materials. Provide highchairs and changing stations in the restroom for parents' convenience. Food 
and Menu- Offer a variety of kid friendly meals in appropriate portion sizes for children including healthy and nutritious choices. Clearly 
indicate allergens on the menu and take precautions to prevent cross-contamination. Maintain a high standard of hygiene and cleanliness 
throughout the restaurant.

• Service and Staff- Ensure staff members are friendly, patient, and knowledgeable about children's needs. Offer kid-sized cutlery, plates, 
and cups. 

• Activities and Entertainment- Entertainment options such as coloring pages, activity sheets, and puzzle books will give kids something 
constructive to do while in the restaurant and help keep them occupied until the food arrives. Coloring pages and activity sheets can be 
tailored to a specific theme or related to the restaurant’s menu items. If possible, creating a play zone or provide a safe outdoor play area 
for children. 10



Discovery

What is a Kid friendly Dining experience?
Below are some examples of Kid’s meal as per establishment:

• Renowned Fast Food Chain- Popular fast-food chains have successfully tailored its children's meal offerings to include a variety of 
healthier options such as grilled protein choices, fruit cups, and low-sugar beverages. Moreover, the inclusion of interactive toy items 
complements the nutritional value, ensuring a balanced, engaging experience for young consumers. Popular chains in this category are 
Burger King, McDonalds.

• Upscale Restaurant- In an upscale restaurant, children's meal options are thoughtfully crafted to align with the culinary standards of the 
establishment. From incorporating mini gourmet creations to offering child-friendly tasting menus, the focus remains on instilling an 
appreciation for diverse flavors and culinary exploration. Examples of restaurants are Citrus Leela Palace, Sunny’s Restaurant and 
California Pizza Kitchen with small portion sizes and dedicated kids menu.

• Innovative F&B establishment- An innovative food and beverage establishment has creatively redefined children's dining experiences 
through themed children's menus inspired by storytelling and imaginative presentations. This approach not only enriches the dining 
experience for children but also instills a sense of curiosity and excitement around food. Examples of these establishments are Bistro 
Claytopia where visitors can indulge in pot making activities and Gufha Restaurant with unique cave themed ambience.
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Why Zomato?

• I chose to add this feature to the existing Zomato Design System 
hence reducing the learnability curve needed to learn a new app 
since people are already familiar with Zomato. 

• After the acquisition of Uber Eats in India Zomato emerges as the 
market leader in the food delivery app market.

• Furthermore, Zomato provides a comprehensive platform where 
users can discover restaurants, read reviews, view menus, and order 
food online.

• Lastly, Zomato has already made an effort to include ‘kid friendly’ as 
one of the filters and also lists it under Restaurants facilities in the 
Dining segment. 

Market leader
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India's online food delivery 
segment is dominated 
by Swiggy and Zomato. As I 
continued researching, I 
conducted a competitive audit 
of these giants in the Food 
delivery and Dining out 
segments.
My goal was to find out which 
food aggregator would be 
suitable for my project. 
After this analysis, I was 
confident in choosing to go 
ahead with Zomato because 
of its geographical reach and 
number of active users.

Competitive audit

Why Zomato?
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Why Zomato?

Zomato Offerings
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Once I established Zomato as the desired app for this feature addition, I looked into their product offerings to figure out w hich segments can benefit 
from this addition. I decided to focus the exercise on Food Delivery and Dining Out segments.

01 02 03 04 05

Food Delivery
B2C: Providing food 

straight to customers’ 
home with just a few 

clicks

Dining Out
B2C: Customers use 

Dining out services to 
search for 

restaurants, write 
reviews, upload 

images and make 
payments

Zomato Gold
Loyalty program 

which encompasses 
both food delivery 

and dining out

Hyperpure
B2B: Supplying 
ingredients and 

kitchen products to 
restaurant partners

Blinkit
B2C: Providing 

instant delivery of 
groceries and other 
items to customers’ 

home with just a few 
clicks

06

Event Ticket
New feature allowing 
users to resell event 

tickets purchased 
from the platform.



Why Zomato?

When I researched about the Revenue 
breakdown of Zomato’s offerings, I found that 
Zomato has aggressively expanded but the 
major revenue generator is still Food ordering 
and delivery segment.

Together with Dining Out, It holds a significant 
share of Zomato’s revenue. Hence focusing on 
these particular segments made sense.

Zomato Revenue Breakdown
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Zomato has been on the forefront with multiple 
new launches that demonstrates the company's 
ongoing efforts to innovate and improve its 
service offerings in the competitive food 
delivery market.

Food delivery app Zomato recently introduced a 
new feature ‘Healthy’ that suggests “healthier 
options” when customers select food items. For 
instance it will suggest roti, instead of naan, and 
if you are hovering over a dessert, it would 
suggest low calorie options. It lists down the 
energy level, carbs, fat and fiber content of each 
dish. While this is a great addition but it does 
not cater to the dietary needs of children.

The new ‘Everyday’ feature, has daily changing 
menus by home chefs that are freshly made. It 
provides nutritional options but again does not 
cater specifically to kid’s needs.

Zomato new launches

Why Zomato?
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Current Flow for ordering kid friendly food online 
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Proposed Flow for ordering kid friendly food online 



I began this exercise by identifying the target users of Zomato. Zomato targets urban millennials and Gen Z, who have a fast -paced lifestyle, limited 
time for cooking and are tech-savvy, prefer convenience, and are willing to pay a premium for quality service as well as restaurant owners. They can 
be categorized as below:

• Food enthusiasts seeking new dining experiences.
• Travelers looking for local food recommendations.
• Urban professionals ordering food online.
• Restaurant owners seeking increased visibility and access to wider customer base.
For the proposed ‘Junior’ feature, I focused on parents and caregivers from this list with kids aged between 3 to 12 years.

User Interviews

User Research

I decided to conduct qualitative research rather than surveys because I wanted in-depth conversations with a smaller group (of 5 persons) that allow 
for deeper exploration of user experiences and frustrations.

I focused on questions about: 
• User experience with using Zomato to order food for kids.
• Specific challenges faced when ordering food for children online.
• User satisfaction level regarding variety, customization, quality of food and nutritional information available.
• Desired app functionalities and features (more filters, appropriate ratings etc)

19

Target Users



Pain Points



Personas
Through User interviews I was able to understand user’s challenges. Since Zomato has such a wide use base, I was able to cate gorize the users into five 
personas - The Busy Parent, Fun Loving Parent, Health-conscious Parent, Picky eater Parent and lastly Childcare providers. I did User Journey maps for 
each persona to understand their unique perspectives.



User Journey Map
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User Journey Map
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User Journey Map
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User Journey Map
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User Journey Map
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Strategy
● Problem statement

● Goal Statement

● App User Flow- Delivery

● App User Flow- Dining
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Problem Statement

Based on the Research conducted, here are few takeaways that I found to be most pressing:

• Difficulty in identifying potential allergens and dietary offerings.

• Time consuming selection process of kid appropriate meals.

• Frustration with trial and error while Ordering from/Dining in new restaurants due to lack of adequate information.

• Lack of confidence in visiting new eateries with kids.

• Lack of consistency in ‘kid friendliness’ filter since it is not very clear as to what facilities are offered.
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Goal Statement

The ‘Junior’ feature update should empower users to become efficient and confident caregivers by providing them with reliable information and 
appropriate filters enabling fast decision making.

• Easier Access: Introduction of ‘Junior’ category in the Homepage for 
an uncomplicated process for users to find their favorite foods and 
place orders without getting lost. 

• Curated selection of kid-friendly dishes: Offer a variety of healthy 
and delicious options curated by nutritionists that kids of age group 
3 to 12 years will enjoy.

• Personalized recommendations: Suggest dishes based on kids' 
preferences and dietary needs.

• Small portion sizes & Customizable : Include options to order 
samplers or small portion sizes for trying out dishes. Allow kids to 
personalize their meals, such as choosing different sides or sauces.

• Relevant Filters: Allow for advanced filtering of restaurants based on 
multiple kid friendly parameters, including dietary restrictions like 
low sugar, low salt, low saturated fat, potential allergens, protein 
type, spice level, customization availability and popularity.

• Kid friendly packaging: Offer an option to choose spill proof and 
easy packaging option encouraging independent eating.

Delivery Feature Updates Dining Feature Updates
• Easier Access: Introduction of ‘Kid –friendly Dining’ segment to offer 

direct access to kid friendly restaurants from homepage. This will 
enable users to discover restaurants without getting lost. 

• Curated selection of kid-friendly restaurants: Offer a variety of 
restaurants with kid friendly amenities and activities that kids of age 
group 3 to 12 years will enjoy. Highlight restaurants with features 
like high chair availability, kids' menus, changing/feeding rooms or 
kids entertainment.

• Easy Identification: Include Icons to identify and recognize Kid 
friendly restaurants at a glance.

• More Filters: Allow users to use advanced filters for specific 
requirements in kids facilities and easier discovery of restaurants.

29
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Goal Statement

Brand Promise: Zomato’s brand promise revolves around empowering their customers in discovering new tastes and experiences ac ross countries by 
putting together meticulous information for their customers, by enabling them to make an informed choice. This promise is con sistently communicated 
through its marketing campaigns, app interface, and customer interactions.

The introduction of ‘Junior’ feature demonstrates the company's ongoing efforts to innovate and improve its service offerings  in the competitive food 
delivery market.
This update will lead to an increase in order placements and bookings from Zomato’s existing user base of fast -paced demographic of young working 
professionals who are also parents and caregivers.
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How will it work for Zomato?



A food chain owner needs to list down the nutritional facts, allergens, spice level, customization options and popularity of dishes listed under 
‘Junior’ tag for Delivery experience. They also need to specify if kid friendly packaging option will be provided. 
For a kid friendly Dining experience, restaurant owners need to specify all the facilities available at the outlet and provide photos/video tours for 
additional advantage. 
It will mean more exposure and enable them to engage and acquire customers to grow their business.

Goal Statement
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How will it work for restaurant owners?



App user Flow- Delivery

After creating the Goal 
statement, I moved on 
to develop the user flow 
for the Delivery 
segment for the new 
feature. I wanted to 
ensure that my users 
can successfully 
complete the key 
objectives by reducing 
their pain points.
It was fairly straight 
forward exercise.
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App user Flow- Dining

After creating the 
Delivery user flow, I 
moved on to Dining 
segment.
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Design

● Design exploration

● Usability Studies

● Usability Findings- Delivery

● Usability Findings- Dining

● Accessibility considerations

● Final hi-fi Prototype
   Current Flow for discovering kid friendly 
   restaurants for Dining
   Proposed Flow for discovering kid friendly 
   restaurants for Dining

● Delivery experience

● Dining experience
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With the User flow established, 
I moved on to creating 
wireframe sketches. Focusing 
on the ‘Junior’ information page 
and cards for dishes with 
ingredients details, I iterated 
multiple wireframes using 
pencil and paper.
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Paper Wireframes

Design exploration



After completing the wireframe sketches, I 
began to explore the options digitally. I began 
with the Junior page in the Delivery segment. 
The structure of the page is inspired from the 
‘Healthy’ feature of Zomato since I wanted to 
keep the familiarity. I introduced popular 
dishes for kids at the top followed by different 
kid friendly categories. 
In the information page, I wanted to use a 
illustration which is inclusive and denotes the 
age group of 3 to 12 years. I was also careful to 
show both healthy and popular food options 
for kids in the illustrations.
For the text I wanted a sans serif font in a 
vibrant color to covey to users that it is for kids 
but I did not want to make it too juvenile since 
the app will be ultimately used by adults to 
order for kids and not by kids themselves. 
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In the Junior information page, I selected colors 
which complement existing Zomato hues and 
are also complaint as per the WCAG guidelines 
for accessibility.
While designing the cards, I did a few rounds of 
exploration to try out different ways to show 
all the required information.

My final palette choice was:

• A Vibrant Orange- used for the logo to 
represent youth.

• A dark green- to get a nice contrast as a 
backdrop.

• A vibrant shade of purple-to get a nice 
contrast, and a calming effect.

• A bright yellow- used for text headers.
• White- used mainly for the text to create 

contrast.

37

Design System

Design exploration

Other options



Design exploration

Similarly I explored different layouts for bigger 
cards which has customization options.
Remaining consistent with existing Zomato 
app, I have used circles when you can select 
only one option and square boxes when you 
can make multiple selections.
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Once I had the colors of the Junior page 
figured out, I wanted to pick an Icon which will 
have the same vibrant tones. I also wanted to 
pick one which had a thick stroke and was 
clearly visible both on a white and transparent 
background. 
I wanted the icon to represent the age group of 
3 to 12 years.
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The next step was to select the Icon for ‘Junior’ 
in the homepage. Below are certain 
consideration I had before selecting the final 
one:
• It had to be consistent with the existing 

segments ( ex Everyday, Gourmet, Healthy) 
in terms of illustration style, colors and type.

• I wanted to denote a healthy option and not 
just fries or finger food traditionally used to 
denote kids food.

• I wanted to convey compact spill proof 
packaging for kids. 

Design System

Design exploration

Other options
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View Prototype:
App

After finishing the digital 
wireframes, I added 
connections to the pages to 
test user flow and conduct 
usability tests. 
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Design exploration

Hi-fi prototype

https://www.figma.com/proto/XerqZgs5E8lnBwmSxolb1n/Coursera-Wireframes?node-id=1459-62315&node-type=canvas&t=Jn8fsqayinI33OWU-1&scaling=scale-down&content-scaling=fixed&page-id=1459%3A58164&starting-point-node-id=1470%3A75455&show-proto-sidebar=1


Usability Testing

With the new feature prototype, I conducted one round of usability testing on a small group of users (5 people). I asked them to complete 
the below tasks and observed how they interacted with the app and areas where they were confused.

Tasks: 

• Book a Table for a family with a 3 year old kid in a a kid friendly restaurant which has a Changing/feeding room available.

• Order a healthy meal with low sugar for a 10 year old who has allergy to peanuts.

I documented all the findings by taking a video of the process and later through affinity diagrams identified common themes a nd patterns.

Usability Studies
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• Some users wanted an option where 
they can order a smaller portion or a 
sample size instead of the entire 
dish/item since they were not sure if 
their kids will prefer it.

Usability Findings- Dining

Usability Studies

• Most users wanted to see the most 
commonly used kid friendly filters at the 
top centre when they were under ‘Kid 
Friendly’ category for easier access.

Usability Findings- Delivery

• One user wanted an icon next to the 
establishments that are Kid friendly for 
easier identification.
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Usability findings- Delivery

Some users wanted an option where they 
can order a smaller portion or a sample size 
instead of the entire dish/item since they 
were not sure if their kids will prefer it.
Hence a choice of meal size or sampler was 
proposed which restaurants can choose to 
add to their customization options. 

AfterBefore
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Usability findings- Dining

Most users wanted to see the most 
commonly used kid friendly filters at the 
top center when they were under ‘Kid 
Friendly’ category for easier access.

Users preferred an icon next to the 
establishments that are Kid friendly for 
easier identification at a glance when 
browsing through lists.

AfterBefore
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Usability findings- Dining

The Kid friendly Icon was similarly added to 
the dedicated restaurant’s page as well for 
consistency and faster identification.

AfterBefore
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Next, I approached accessibility and I had considered the WCAG guidelines for the new feature while maintaining the existing color scheme 
of the overall app. The new feature had the below considerations:

• Color Contrast: I ensured sufficient color contrast between text and background for users with visual impairments.

• Hierarchy: I have done a text hierarchy and all Icons in the information page are accompanied by text for easy understanding by the 

users.

• Clear and Simple Language: I have used plain language and avoided jargon. I have also limited the amount of text so that the user is not 

overwhelmed.

• Error Prevention: The ‘Junior’ Information page provides clear guidance regarding the considerations made for Junior feature.

• Consistency: Maintain consistent design patterns and language to match to the overall app.

Accessibility considerations
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I ensured sufficient color contrast as per 
WCAG guidelines between text and 
background for users with visual 
impairments.

Accessibility considerations
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I have tried to use clear and simple text free 
of jargons. The information have been 
categorized and broken down into sections.
Further I have used the principle of 
similarity, proximity and ample negative 
space to group the information and present 
in a manner that doesn’t overwhelm the 
user.
All the icons are accompanied by text so 
that it is easier for the user to understand.

Accessibility considerations
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I have tried to maintain consistent design 
patterns with the existing Zomato app so 
that it is familiar to the existing users..

Accessibility considerations
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Final hi-fi prototype

View Prototype:
App

Finally, I translated it back 
to the feature. The 
additions felt dynamic and 
representative of the users.
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Current Flow for discovering kid friendly restaurants for Dining
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Proposed Flow for discovering kid friendly restaurants for Dining
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Conclusion
● Challenges

● Closing Thoughts

● Let’s Connect

● Source List
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Challenges

The research part was the most challenging for this project, since I had to understand the nutritional requirements of kids meals, safety 
measures necessary for an establishment to be kid friendly. 
Since this is a new feature, I also had to study Zomato’s app structure, new launches, existing Design system and monetization strategies to 
seamlessly integrate it with the existing app.
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Closing Thoughts

This was my attempt towards imagining how Zomato can be used by busy parents and child care givers to plan meal time on a regular basis. 
The design is adapted to the existing Zomato Design System hence reducing the learnability curve needed to learn a new app since people are 
already familiar with Zomato. 
I believe that we should think of ways to adapt to users existing behavior and habits rather than always creating new apps and platforms. Plus 
Zomato’s huge market share and existing delivery structure and restaurant network can be leveraged to add value to this segment of users.
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Let’s connect

Thankyou for taking the time to go through my project. I would appreciate your feedback.

Please contact me at bose.sayani2@gmail.com

I am not associated with Zomato in any way. I am a loyal customer and I felt like this was an 
opportunity worth exploring.
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